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1- a) Encircle the correct answer: 1x8 *, Supdt.

i) A group sharing similar set of needs and wants is:
a) Market Segmentation b) Market Segment
c) Target Positioning d) Target Market

ii) It is an evolution stage of marketing where companies embrace the concept directing toward the
twin goals of customer orientation and profitable sales volume.

a) Production Orientation Stage b) Sales Orientation Stage

c) Societal Orientation Stage d) Marketing Orientation Stage
iii) An operation mean by which strategy is to be activated is called:

a) Policy b) Goal c) Strategy d) Tactic
iv) The customers’ estimate of the product’s capacity to satisfy a set of goals is:

a) Want b) Need c¢) Demand d) Value
v) Which of the following phrases is most associated with scientific management?

a) Management Relations b) One best way
c) Supply and demand d) Quality Control
vi) Which of the following is the foundation of planning?
a) Employees b) Goals c) Outcomes d) Computers
vii) refers to the degree to which jobs within the organization are standardized and the extent to

which employee behavior is guided by rules and procedures.
a) Standardization b) Chain of Command
c) Strategy d) Formalization

viii) Financial Statements are an example of what type of control?

a) Concurrent Control b) Feedback Control
c) Projected Control d) Feed forward Control
b) Encircle true or false by encircling True or False as the case may be. 1x8

i) Most industrial fabricating material is marketed on the direct-sale basis between producer and user. True / False

ii) Ordinarily, the family-life-cycle stage that is characterized by the most discretionary

purchasing power in the family with teenagers. True/ False
iii) If a product is used by different industries, its market is said to be horizontal. ................. True / False
iv) Decision making is synonymous With managing.  .......ccoeviiinininininiee e, True / False
V) Real goals are official statements of what an organization says its goalsare. ~ ................... True/ False
vi) Authority is the individual’s capacity to influence decisions. ... True / False
vii) The most desirable type of control is concurrent control. ... True/ False
viii) Consumer promotion achieves the long term promotional goals of the company. ............... True/ False

(Continued Overleaf)



2- Give short answers to the following questions: 2x8

i) Define Marketing.

i) Define the Concept of Market Segmentation.

iii) List down Stages of New Product Development.

iv) Define “Franchising” as a Distribution Technique.

v) Management Information System.

vi) Management by Objectives.

vii) Competitors.

viii) Define Feedback Control.
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Attempt FOUR Questions in all. All Questions carry equal marks.

SUBJECTIVE PART

3- How could a Marketing Manager prepare himself to price changes by using different Pricing Strategies? 17

4- Discuss the Theories of PSYCHOLOGICAL INFLUENCES on Buyer’s Buying Behaviour. 17
5- Explain the Elements of PROMOTIONAL MIX. 17
6- Briefly explain the Functions of MANAGEMENT. 17
7- Discuss the various Dimensions of ORGANIZATION’s CULTURE. 17
8- Describe Three Steps in the CONTROL PROCESS. 17
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